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kbb.com Predicts Traffic Surge for
Chevrolet Sonic, Honda CR-V
Following Super Bowl XLVI

Kelley Blue Book Analysts Report Automaker Ad Strengths, Weaknesses to Drive
Interest during Big Game

IRVINE, Calif., Jan. 31, 2012 PRNewswire/ -- Kelley Blue Book, www.kbb.com,
the leading provider of new car and used car information, today reports its
predictions for automaker ad supremacy during this year's Super Bowl.

(Logo: http://photos.prnewswire.com/prnh/20111102/AQ99077LOGO)

On game day, Kelley Blue Book anticipates that the2012 Chevrolet Sonic will
receive the greatest lift with a nearly 250 percent increase in traffic share on
kbb.com. The model is relatively new, so it stands to benefit from increased
national exposure. It also competes in the subcompact sedan segment, which is
in high demand for its fuel economy and affordability.

The model to benefit from site traffic well after the Big Game is the2012 Honda
CR-V. The newly redesigned Honda CR-V may not see the largest gains during
game time, but will likely reach a higher plateau in consumer research and remain
there for an extensive period of time. Based on SUV performances during past
games, the CR-V should see a 100 percent markup in traffic from the previous
Sunday. The CR-V is currently among the top 10 most researched vehicles on
kbb.com, so it doesn't have a high potential for rapid growth.

"The images of the new CR-V have been available for several months, but this
affordable model, currently available for purchase, has been high in demand even
before the redesign,"” said Arthur Henry, manager of market intelligence for Kelley
Blue Book's kbb.com. "The national exposure will only further interest in the
model, as advertisements that resonate most with consumers are those that are
model specific."

During the 2010 and 2011 Super Bowl games, all models that were the focus of
the advertisement saw an immediate bump in traffic after airing. Those ads that
were brand focused hardly moved the needle for online research. Last year, the
commercial that received the biggest spike during the game was the Chrysler 200,
which jumped 1,013 percent in share of traffic. The vehicle that benefitted long-
term was the Hyundai Elantra, which moved from the thirty-seventh most-
researched car to position No. 7.

"In addition to being model focused, commercials with pop culture references tend
to outperform other campaigns,” said Henry. "Last year, Volkswagen saw a lot of
success with its Star Wars ad and Chrysler also benefited from their 'Imported
from Detroit' commercial starring Detroit-native Eminem."

As seen in 2011, brands that feature a game or call to action to go online have a
lot of success, such as Kia's "One Epic Contest" from last year. It drew consumers
to the brand and largely impacted social channels. Lastly, the frequency of
commercial airings also plays a major role in extending interest in the vehicle.

According to Kelley Blue Book analysts, there are three primary factors that impact
online new-car research during the Big Game, including model availability, model
age and consumer demand. Based on past kbb.com traffic patterns during the
Super Bowl, information on the advertised vehicle must be available for
consumers to research or interest diminishes. Model age also plays a significant
role in consumer research during the game. The longer the given vehicle has
been available to the public, the less a model will be researched since consumers
are already aware of what it has to offer. In addition, the amount of vehicle
research done is dependent on the segment it competes in. Historically on
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kbb.com, the segments that draw the majority of traffic are non-luxury sedan and
SUVs. These segments account for nearly 75 percent of site traffic.

For 2012, the Super Bowl is being streamed online as well as broadcasted,
making it even easier for consumers to research the advertised models and
brands. Manufacturers that advertise during the online stream have the
opportunity to garner a tremendous amount of Internet traffic, especially if the ad
unit allows consumers to click through to the automaker's site.

For more information and news from Kelley Blue Book's kbb.com, visit
www.kbb.com/media/, follow us on Twitter atwww.twitter.com/kelleybluebook (or
@kelleybluebook), or like our page on Facebook at www.facebook.com/kbb.

About Kelley Blue Book (www.kbb.com)

Founded in 1926, Kelley Blue Book, The Trusted Resource®, is the only vehicle
valuation and information source trusted and relied upon by both consumers and
the industry. Each week the company provides the most market-reflective values
in the industry on its top-rated website www.kbb.com, including its famous Blue
Book® Trade-In and Retail Values and Fair Purchase Price, which reports what
others are paying for new cars this week. The company also provides vehicle
pricing and values through various products and services available to car dealers,
auto manufacturers, finance and insurance companies as well as governmental
agencies. Kbb.com provides consumer pricing and information on minivans,
pickup trucks, sedan, hybrids, electric cars, and SUVs. Kelley Blue Book Co. Inc.
is a wholly owned subsidiary of AutoTrader.com.
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