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Electrified Vehicle Shopping Hits
New Heights, SUVs Soar According
to Latest Kelley Blue Book Brand
Watch Report
IRVINE, Calif., May 11, 2021 /PRNewswire/ -- Consumer shopping for electrified
and fuel-cell vehicles, including hybrids, plug-in hybrids and pure electric vehicles
(EVs), hit new heights in the first quarter of 2021 according to a new report from
Kelley Blue Book. In addition, a record percentage of shoppers considered an
SUV, while shopping for traditional cars steadied and pickup trucks declined
among in-market new-car shoppers. Details of these findings, brand and model
rankings, and much more are featured in the recently published Kelley Blue Book
Q1 2021 Brand Watch™ report for non-luxury vehicles.

The Kelley Blue Book Brand Watch report is a consumer perception survey that
also weaves in consumer shopping behavior to determine how a brand or model
stacks up with its segment competitors on a dozen factors key to a consumer's
buying decision. Kelley Blue Book produces a separate Brand Watch report for
non-luxury and luxury brands each quarter.

"As automakers introduce more electrified vehicles in their vehicle line-up, we are
seeing shopping consideration increase and ultimately sales follow," said Vanessa
Ton, senior industry intelligence manager for Kelley Blue Book. "At the same time,
SUVs continue to dominate the new-vehicle marketplace. Shoppers are enticed by
their comfort, safety and practical utility, and automakers are responding to
increased demand by producing more and more new SUV nameplates of various
sizes to meet consumer needs and desires. SUV-dominated brands like Subaru
are riding the wave of SUV success, and this trend shows no signs of slowing
down."

Shopping for electrified vehicles (hybrids, plug-in hybrids and pure EVs), hit new
highs in the first quarter of 2021, with 19% of all shoppers considering an
electrified vehicle. Hybrid models from Japanese brands – specifically Toyota and
Honda – comprised the majority of the Top 10 most-shopped electrified vehicles
list, with the Toyota RAV4 hybrid at No. 1. Other vehicles making the most-
shopped electrified list include the Honda CR-V, Toyota Highlander, Toyota Prius,
Honda Accord, Toyota Camry and Toyota Prius Prime. The only pure EVs on the
most-shopped electrified list were luxury models from Tesla, including the Model 3,
Model Y and Model S. This record-setting shopping consideration for electrified
vehicles also converted to sales, with Q1 2021 sales of electrified vehicles growing
81% year-over-year and hitting 300,000 units for the first time.

Meanwhile, SUVs were the overall big winner for Q1 2021, including a new
milestone featuring a record 67% of all shoppers considering an SUV. Japanese
brands dominated SUV shopping, with the Honda CR-V retaining its title of most-
shopped SUV and making a healthy 9% gain in consideration. Subaru made the
biggest advance overall with significant shopping growth for the Outback and
Forester, both of which were among the Top 5 most-shopped SUVs and Top 10
most-shopped vehicles overall. The Subaru Outback had the highest increase in
shopping consideration of any non-luxury vehicle, up a hefty 34% from the
previous quarter, and the model may gain further momentum as Subaru
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introduces the Outback Wilderness trim package in the second quarter. Forrester
had the second-highest increase in shopping consideration, up 18%, which made
it the fourth most-shopped SUV.

While SUVs soared, consumer consideration for traditional cars stopped
freefalling, holding steady for now and being led by stalwart midsize cars like the
No. 1 Honda Accord. Exactly a third of consumers considering a non-luxury
vehicle considered a car in Q1 2021, up from 31% in Q4 2020 but well off the 37%
seen one year ago in Q1 2020. For comparison, shopping consideration for cars
was just shy of 50% in 2018, and it has been in decline ever since. Cars generally
remain out of favor, with sales of cars now below a quarter of all vehicles sold.

At the same time, shopping for pickup trucks has taken a breather after hitting a
record high of 37% consideration in 2020. In Q1 2021, only 29% of all non-luxury
shoppers considered a pickup truck, the lowest level since Q4 2019. The ongoing
global computer chip shortage that prompted production cuts particularly affected
pickups in Q1 2021, so low supply may have scared off prospective truck
shoppers. Despite a 16% decline in shopping consideration, the Ford F-150
reigned once again as the most-shopped truck.

Kelley Blue Book Brand Watch is an online brand and model perception tracking
study, which taps into more than 12,000 in-market new-vehicle shoppers annually
on KBB.com. The highly comprehensive study offers insight into how shoppers
perceive important factors driving their purchase decisions and captures
brand/model familiarity and loyalty among new-car shoppers.

For more information about the Q1 2021 Kelley Blue Book Brand Watch report for
non-luxury vehicles, including brand and model rankings, details on the factors
most important to new-car shoppers and more, visit
https://www.coxautoinc.com/market-insights/q1-2021-kelley-blue-book-brand-
watch-report-suvs-hit-another-record-subaru-models-ride-the-wave/.

For more information and news from Kelley Blue Book's KBB.com,
visit www.kbb.com/media/, follow us on LinkedIn
at https://www.linkedin.com/company/kelley-blue-book/, Twitter
at www.twitter.com/kelleybluebook (or @kelleybluebook), like our page on
Facebook at www.facebook.com/kbb  and follow us on Instagram
at https://www.instagram.com/kbb_com/ (or @kbb_com).

About Kelley Blue Book (www.kbb.com) 
Founded in 1926, Kelley Blue Book, The Trusted Resource®, is the vehicle
valuation and information source trusted and relied upon by both consumers and
the automotive industry. Each week the company provides market-reflective
values on its top-rated website KBB.com, including its famous Blue Book® Trade-
In Values and Kelley Blue Book® Price Advisor tool, which provides a range for
what consumers can reasonably expect to pay for a vehicle in their area. Car
owners looking to sell immediately can also get a redeemable, transaction-ready
offer with Kelley Blue BookSM Instant Cash Offer. The company also provides
vehicle pricing and values through various products and services available to car
dealers, auto manufacturers, finance and insurance companies, and governmental
agencies. Kelley Blue Book is a Cox Automotive brand. 

About Cox Automotive
Cox Automotive Inc. makes buying, selling, owning and using vehicles easier for
everyone. The global company's more than 27,000 team members and family of
brands, including Autotrader®, Dealer.com®, Dealertrack®, Dickinson Fleet
Services, Kelley Blue Book®, Manheim®, NextGear Capital®, VinSolutions®,
vAuto® and Xtime®, are passionate about helping millions of car shoppers, 40,000
auto dealer clients across five continents and many others throughout the
automotive industry thrive for generations to come. Cox Automotive is a subsidiary
of Cox Enterprises Inc., a privately-owned, Atlanta-based company with annual
revenues of nearly $20 billion. www.coxautoinc.com
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For further information: Brenna Buehler, 949-473-6595,
brenna.buehler@coxautoinc.com
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