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Chefs Jeremiah Stone and Fabian von Hauske Valtierra from New York
City’s Michelin-starred Contra restaurant host first Impression Makers
Supper Club; new offering underscores the Impression by Secrets
brand’s promise to transcend the extraordinary

CHICAGO (Sept. 13, 2023) —Hyatt Hotels Corporation (NYSE: H) today announced the launch of the/mpression Makers
Supper Club, a series of exclusive dinners from the Inclusive Collection, part of World of Hyatt, in collaboration with some of
the most talented and innovative chefs in the world, debuting at Impression Moxché by Secrets this November. Situated on an
expansive stretch of palm-lined beach with exquisite sunset views, the all-suite, adults-only, ultra-luxury resort is the premier
destination to experience charming Playa Del Carmen and discover the perfect blend of elevated Endless Privileges® and
serene seclusion.

The inaugural event in a series of collaborative dinners, the first Impression Makers Supper Club experience will take place
over three nights on November 17 — November 20, 2023, less than one year after the highly anticipated openings of Impression
Moxché by Secrets and Impression Isla Mujeres by Secrets, showcasing the brand’s commitment to delivering luxury
experiences for its discerning guests. This series of intimate dining experiences seeks to forge lasting collaborations with
artisans who share the brand’s passion for providing premium luxury encounters, with an emphasis on thoughtfully curated
tasting menus fusing contemporary culinary techniques with the finest ingredients and vibrant local flavors.

The immersive gourmet getaway weekend will be hosted by award-winning Chefs Jeremiah Stone and Fabian von Hauske
Valtierra of six-time Michelin-star-rated Contra and Wildair restaurants in New York City. For this first installment, the chefs,
known for their “innovative tasting menus and ambitious small plates”, will co-create a tasting menu alongside the talented
Impression Moxché by Secrets Chefs and local experts, Karla Enciso and Orlando Trejo.

“As a leader in the luxury all-inclusive space, we know that distinctive culinary and cultural experiences are cornerstones of
luxury travel. The Impression Makers Supper Club speaks to the guests’ evolving tastes and solidifies the brand commitment to
providing unique yet memorable experiences that define the highest level of luxury with the Impression by Secrets brand,” said
Erica Doyne, Senior Vice President, Global Marketing & Communications, Inclusive Collection, Hyatt. “Jeremiah and Fabian’s
passion for local ingredients and creative vision combined with Impression Moxché by Secrets’ commitment to the highest
quality and care will deliver upon this promise to create unforgettable moments around the table for the guests.”

“Food is one of the best ways to enjoy and remember a destination,” says Chef Jeremiah Stone. “For this dinner experience,
we’re creating a menu that reflects our signature approach to cooking while celebrating Mexico’s diverse flavors, culture and
unique ingredients,” adds Chef Fabian von Hauske Valtierra.

The Impression Makers Supper Club package at Impression Moxché by Secrets will include an array of events throughout a
weekend of programming, including:

“A Taste of Impression' rooftop reception

An interactive brunch with the resort’s executive pastry chef, Mara Carrillo

The option of one gourmet experience including Tacos or Tanoshi

An intimate, multi-course collaboration dinner at the resort’s signature Teodoro restaurant curated by Chefs Jeremiah
Stone and Fabian von Hauske Valtierra

The package has limited availability and is complimentary when booking a Signature Ocean View room category or higher for a
minimum of three nights spanning November 17 — November 20, 2023.

To learn more about Impression by Secrets or to experience the upcoming Impression Makers Supper Club, please
visit www.impressionbysecrets.com.

The term “Hyatt” is used in this release for convenience to refer to Hyatt Hotels Corporation and/or one or more of its affiliates.

For further information:

About Inclusive Collection, part of World of Hyatt

The largest portfolio of luxury all-inclusive resorts in the world, the/nclusive Collection, part of World of Hyatt, includes ten
distinct resort and hotel brands designed to celebrate every moment for every lifestyle and stage of life including Impression by

Secrets, Hyatt Ziva®, Hyatt Zilara®, Zoétry® Wellness & Spa Resorts, Secrets® Resorts & Spas, Breathless Resorts & Spas®,
Dreams® Resorts & S as, Hyatt Vivid Hotels & Resorts, Alua Hotels & Resorts® and Sunscape®—Resorts & Spas. The Inclusive



http://www.hyatt.com
https://www.hyatt.com/en-US/hotel/mexico/impression-moxche-by-secrets/secim
https://contranyc.com/
https://www.wildair.nyc/
http://www.impressionbysecrets.com
https://www.hyatt.com/destinations/ziva?icamp=woh_ziva_brandexplorer
https://www.hyatt.com/destinations/zilara?icamp=woh_zilara_brandexplorer
https://www.amrcollection.com/en/resorts-hotels/zoetry/
https://www.amrcollection.com/en/resorts-hotels/secrets/
https://www.amrcollection.com/en/resorts-hotels/breathless/
https://www.amrcollection.com/en/resorts-hotels/dreams/
https://www.amrcollection.com/en/resorts-hotels/hyatt-vivid/?_ga=2.170302688.1996030919.1674052648-2068231675.1673452264
https://www.amrcollection.com/en/resorts-hotels/alua-hotels/
https://www.amrcollection.com/en/resorts-hotels/sunscape/

Collection continuously raises the all-inclusive concept to a new level of luxury with award-winning properties that offer elevated
accommodations, desirable locations, and thoughtful inclusions. For more information, visit the Inclusive Collection, part of
World of Hyatt at www.hyattinclusivecollection.com. Images and press material on the Inclusive Collection are available at
https://newsroom.hyatt.com.

About Hyatt Hotels Corporation

Hyatt Hotels Corporation, headquartered in Chicago, is a leading global hospitality company guided by its purpose — to care for
people so they can be their best. As of June 30, 2023, the Company’s portfolio included more than 1,250 hotels and all-inclusive

properties in 76 countries across six continents. The Company's offering includes brands in the Timeless Collection,

including Park Hyatt®, Grand Hyatt®, Hyatt Regency®, Hyatt®, Hyatt Vacation Club®, Hyatt Place®, Hyatt

House®, Hyatt Studios, and UrCove; the Boundless Collection, including Miraval®, Alila®, Andaz®, Thompson

Hotels®, Dream® Hotels, Hyatt Centric®, and Caption by Hyatt®, the Independent Collection, including The Unbound
Collection by Hyatt®, Destination by Hyatt®, and JdV by Hyatt®, and the Inclusive Collection, including Impression by
Secrets, Hyatt Ziva®, Hyatt Zilara®, Zoétry® Wellness & Spa Resorts, Secrets® Resorts & Spas, Breathless Resorts &
Spas®, Dreams® Resorts & Spas, Hyatt Vivid Hotels & Resorts, Alua Hotels & Resorts®, and Sunscape® Resorts &

Spas. Subsidiaries of the Company operate the World of Hyatt® loyalty program, ALG Vacations®, Mr & Mrs Smith™,
Unlimited Vacation Club®, Amstar DMC destination management services, and Trisept Solutions® technology services. For

more information, please visit www.hyatt.com.

About World of Hyatt

World of Hyatt is Hyatt’'s award-winning guest loyalty program uniting participating locations in Hyatt'sTimeless Collection,
including in the Park Hyatt®, Grand Hyatt®, Hyatt Regency®, Hyatt®, Hyatt Residence Club®, Hyatt Place®, Hyatt House®,
and UrCove brands; Boundless Collection, including in the Miraval®, Alila®, Andaz®, Thompson Hotels®, Hyatt Centric®, and
Caption by Hyatt® brands; Independent Collection, including in The Unbound Collection by Hyatt®, Destination by Hyatt®, and
JaV by Hyatt® brands; and Inclusive Collection, including in the Impression by Secrets, Hyatt Ziva®, Hyatt Zilara®, Zoétry®
Wellness & Spa Resorts, Secrets® Resorts & Spas, Breathless Resorts & Spas®, Dreams® Resorts & Spas, Hyatt Vivid Hotels

& Resorts, Alua Hotels & Resorts®, and Sunscape® Resorts & Spas brands. Members who book directly through Hyatt
channels can enjoy personalized care and access to distinct benefits including Guest of Honor, confirmed suite upgrades at
time of booking, diverse wellbeing offerings, digital key, and exclusive member rates. With more than 36 million members, World
of Hyatt offers a variety of ways to earn and redeem points for hotel stays, dining and spa services, wellbeing focused
experiences through the FIND platform; as well as the benefits of Hyatt’s strategic loyalty collaborations with American Airlines
AAdvantage®, Small Luxury Hotels of the World™, Lindblad Expeditions and MGM Resorts International. Travelers can enroll
for free at hyatt.com, download the World of Hyatt app forandroid and 10S devices and connect with World of Hyatt on
Facebook, Instagram. TikTok and Twitter.
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