Hyatt Newsroom

92-room boutique lifestyle hotel offers a locally inspired experience and
joy-driven service as brand grows with intent in Canada

CHICAGO (May 12, 2021) —Hyatt Hotels Corporation (NYSE: H) announced today the opening of The Walper Hotel in
Kitchener, Ontario marking the second JdV by Hyatt hotel in Canada following the opening of The Anndore House last month in
Toronto. The 92-room boutique hotel caters to free-spirited guests seeking vibrant and socially inclusive stays — bringing people
from all walks of life together.

“We are excited to welcome guests to experience the JdV by Hyatt brand’s heartfelt commitment to inspire playful travel
through neighborhood connections in the City of Kitchener,” said Ann Marie Faria, general manager, The Walper Hotel. “The
Walper Hotel’'s guests will have the opportunity to immerse themselves in our diverse destination while enjoying our eclectic
boutique hotel’s joy-driven service.”

The Walper Hotel is a premiere wedding and leisure destination for Waterloo Region and Ontario residents, thanks to its
stunning ballroom, stylish restaurant spaces, boutique guest rooms and heartfelt guest experience.

The Walper Hotel also features TWH Social restaurant located at 1 King Street West, Lokal Cocktail Lounge on the second floor
of the hotel and The Barrister’'s Lounge breakfast room. These outlets feature locally inspired menus by Chef Nicole Hunt and
welcome hotel guests and members of the community alike. New in 2021, a fresh set of cultural events and unique collaborative
programming curated celebrating the local community are underway.

World of Hyatt members can look forward to rewards and benefits at The Walper Hotel through the World of Hyatt loyalty
program. Members who book directly through Hyatt channels can enjoy personalized care and access to distinct benefits
including Guest of Honor, confirmed suite upgrades at time of booking, diverse wellbeing offerings, exclusive member rates and
much more.

For more information or to book a stay at The Walper Hotel, please visitwww.walper.com.

Guided by its purpose of care, Hyatt's multi-layered Global Care & Cleanliness Commitment further enhances its operational
guidance and resources around colleague and guest safety and peace of mind. More information on Hyatt's commitment can be

found here: hyatt.com/care-and-cleanliness

World of Hyatt Gives Members 1,000 Reasons to Stay Somewhere New

In celebration of the 1,000" Hyatt hotel opening, and to provide World of Hyatt members even more ways to be rewarded,
World of Hyatt is offering members the opportunity to earn 1,000 Bonus Points per qualifying night at participating new Hyatt
hotels around the world. That’s 500 more Bonus Points when guests check out now through June 30, 2021. Participating hotels
and respective offer stay periods can be found at worldofhyatt.com/newhotelbonus.

Terms & Conditions

Offer valid for 500 Bonus Points for each qualifying night stayed by World of Hyatt members in good standing during a hotel’s
offer period at participating hotels and resorts. Where a qualifying night and the hotel’s offer period coincide with any check
outdate from April 1 — June 30, 2021, World of Hyatt members in good standing will receive an additional 500 Bonus Points for a
total of 1,000 Bonus Points for each qualifying night during that period.

Offer valid at participating hotels and resorts for stays with a checkout date during each hotel’s offer period. For each hotel’s
offer period, visit worldofhyatt.com/newhotelbonus.

To be eligible for this offer you must be a World of Hyatt member in good standing at time of reservation and stay, stay at a
participating hotel with a checkout date during that hotel’s offer period, provide your World of Hyatt membership number at time
of check-in, and either pay an Eligible Rate or redeem a free night award.

An “Eligible Rate” and “Ineligible Rate” are defined in the World of Hyatt Terms and Conditions (located at
worldofhyatt.com/terms). Only one point bonus may be earned per member, per stay, regardless of the number of rooms
booked. Only the room occupied by the member will count toward this offer. Two or more consecutive nights at the same hotel
will be deemed one stay. All points awarded under this offer are Bonus Points. This offer is subject to the complete terms and
conditions of the World of Hyatt program. Please allow 3-4 weeks after travel is completed for World of Hyatt Bonus Points to be
credited to your Account. To join World of Hyatt, visit worldofhyatt.com. Qualifying nights will automatically be tracked when you
provide your World of Hyatt membership number at check-in. A limited number of rooms are allocated to this offer; reservations
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subject to availability. Offer not valid with groups, conventions, other promotional offers, tour packages or special rate programs.
Promotional blackout periods may apply due to seasonal periods or special events, and normal arrival/departure restrictions
apply. Hyatt reserves the right to alter or withdraw this offer at any time without notice. The trademarks Hyatt®, World of Hyatt®
and related marks are trademarks of Hyatt Corporation or its affiliates. © 2021 Hyatt International Corporation. All rights
reserved.

For additional information, visit worldofhyatt.com/newhotelbonus.

The term “Hyatt” is used in this release for convenience to refer to Hyatt Hotels Corporation and/or one ommore of its affiliates.
For further information:
About The Walper Hotel

Originally built in 1893, The Walper Hotel garnered Heritage Distinction in 1983 and has hosted noteworthy guests such as
Eleanor Roosevelt, Louis Armstrong and Duke Ellington, among others. Extensive renovations and repositioning in 2016
brought together The Walper Hotel’s charming history with contemporary style and a boutique experience. The team at The
Walper is committed to providing a warm and memorable guest experience to all who visit the hotel. Follow @thewalperhotel on
Facebook and Instagram for news and updates. For more information, please visit www.walper.com.

About JdV by Hyatt

A community for the spirited, light-hearted, and young-at-heart, the JdV by Hyatt brand offers a collection of vibrant,
independent hotels that are true reflections of the urban neighborhoods they call home. Each hotel provides an experience that
is inclusive in spirit and space, welcoming all vibes, tribes and unique souls—effortlessly bringing people together with joy-
driven service. Embracing its namesake, each property invites guests and locals to connect, live in the moment and celebrate
the joy of life. Follow @JDVHotels on Facebook, Instagram, and Twitter for news and updates. For more information, please
visit www.jdvhotels.com.

Forward-Looking Statements

Forward-Looking Statements in this press release, which are not historical facts, are forward-looking statements within the
meaning of the Private Securities Litigation Reform Act of 1995. Our actual results, performance or achievements may differ
materially from those expressed or implied by these forward-looking statements. In some cases, you can identify forward-
looking statements by the use of words such as “may,” “could,” “expect,” “intend,” ‘plan,” “seek,” “anticipate,” “believe,”
“estimate,” ‘predict,” ‘potential,” “continue,” “likely,” “will,” “would” and variations of these terms and similar expressions, or the
negative of these terms or similar expressions. Such forward-looking statements are necessarily based upon estimates and
assumptions that, while considered reasonable by us and our management, are inherently uncertain. Factors that may cause
actual results to differ materially from current expectations include, but are not limited to, the duration of the COVID-19
pandemic and its short and longer-term effects, including the demand for travel, transient and group business, and levels of
consumer confidence, and the pace of recovery following the pandemic, any additional resurgence, or COVID-19 variants; the
impact of the COVID-19 pandemic, any additional resurgence, or COVID-19 variants, and the impact of actions that
governments, businesses, and individuals take in response, on global and regional economies, travel limitations or bans, and
economic activity, including the duration and magnitude of its impact on unemployment rates and consumer discretionary
spending; the broad distribution of COVID-19 vaccines and wide acceptance by the general population of such vaccines; the
ability of third-party owners, franchisees, or hospitality venture partners to successfully navigate the impacts of the COVID-19
pandemic, any additional resurgence, or COVID-19 variants; general economic uncertainty in key global markets and a
worsening of global economic conditions or low levels of economic growth; the rate and the pace of economic recovery
following economic downturns; levels of spending in business and leisure segments as well as consumer confidence; declines
in occupancy and average daily rate; limited visibility with respect to future bookings; loss of key personnel; domestic and
international political and geo-political conditions, including political or civil unrest or changes in trade policy; hostilities, or fear
of hostilities, including future terrorist attacks, that affect travel; travel-related accidents; natural or man-made disasters such as
earthquakes, tsunamis, tornadoes, hurricanes, floods, wildfires, oil spills, nuclear incidents, and global outbreaks of pandemics
or contagious diseases, such as the COVID-19 pandemic, or fear of such outbreaks; our ability to successfully achieve certain
levels of operating profits at hotels that have performance tests or guarantees in favor of our third-party owners; the impact of
hotel renovations and redevelopments; risks associated with our capital allocation plans, share repurchase program, and
dividend payments, including a reduction in, or elimination or suspension of, repurchase activity or dividend payments; the
seasonal and cyclical nature of the real estate and hospitality businesses; changes in distribution arrangements, such as
through internet travel intermediaries; changes in the tastes and preferences of our customers; relationships with colleagues
and labor unions and changes in labor laws; the financial condition of, and our relationships with, third-party property owners,
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franchisees, and hospitality venture partners; the possible inability of third-party owners, franchisees, or development partners
to access capital necessary to fund current operations or implement our plans for growth; risks associated with potential
acquisitions and dispositions and the introduction of new brand concepts; the timing of acquisitions and dispositions, and our
ability to successfully integrate completed acquisitions with existing operations; failure to successfully complete proposed
transactions (including the failure to satisfy closing conditions or obtain required approvals); our ability to successfully execute
on our strategy to expand our management and franchising business while at the same time reducing our real estate asset
base within targeted timeframes and at expected values; declines in the value of our real estate assets; unforeseen terminations
of our management or franchise agreements; changes in federal, state, local, or foreign tax law; increases in interest rates and
operating costs; foreign exchange rate fluctuations or currency restructurings; lack of acceptance of new brands or innovation;
general volatility of the capital markets and our ability to access such markets; changes in the competitive environment in our
industry, including as a result of the COVID-19 pandemic, industry consolidation, and the markets where we operate; our ability
to successfully grow the World of Hyatt loyalty program; cyber incidents and information technology failures; outcomes of legal
or administrative proceedings; violations of regulations or laws related to our franchising business; and other risks discussed in
the Company'’s filings with the U.S. Securities and Exchange Commission (“SEC”), including our annual report on Form 10-K
and our Quarterly Reports on Form 10-Q, which filings are available from the SEC. These factors are not necessarily all of the
important factors that could cause our actual results, performance or achievements to differ materially from those expressed in
or implied by any of our forward-looking statements. We caution you not to place undue reliance on any forward-looking
statements, which are made only as of the date of this press release. We undertake no obligation to update publicly any of
these forward-looking statements to reflect actual results, new information or future events, changes in assumptions or changes
in other factors affecting forward-looking statements, except to the extent required by applicable law. If we update one or more
forward-looking statements, no inference should be drawn that we will make additional updates with respect to those or other
forward-looking statements.
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