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The new Park Hyatt hotel will offer a level of luxury and service
unparalleled in the southern Chinese city
CHICAGO (August 1, 2019) –– Hyatt Hotels Corporation (NYSE: H) announced today the opening of Park Hyatt Shenzhen.
Sitting atop a 48-story skyscraper in the heart of the Futian central business district in Shenzhen, the brand new hotel is
designed to provide a luxurious oasis amidst the pulsating energy of this fast-growing city.

“We are very excited to celebrate the opening of Park Hyatt Shenzhen and to introduce a new personalized experience to this
dynamic city,” said Stephen Ho, president, Greater China, global operations, Hyatt. “We sincerely appreciate our owner, Ping
An China, for their trust and support. With their rich experience in real estate management together we are bringing a
sophisticated and enriching experience to Shenzhen.”

Within walking distance of Shenzhen Convention and Exhibition Center and surrounded by corporate offices and luxury
shopping, Park Hyatt Shenzhen is ideally located for business and leisure travelers alike. The hotel is located 1.8 miles (3
kilometers) from Futian Checkpoint, and has direct underground access to metro lines, the Futian High Speed Train station,
Hong Kong SAR with all districts of Shenzhen accessible near the hotel.

Concept and Design

Designed by the New York-based architectural firm Kohn Pedersen Fox Associates (KPF), the 48-story building, resembles a
dynamic glass and steel butterfly with its wings spread against the Shenzhen city skyline.

The elegant and refined interiors of Park Hyatt Shenzhen are designed by Yabu Pushelberg to feel like a home away from
home. The hotel’s design celebrates the Park Hyatt brand’s heritage and creates a haven of tranquility, offering a botanical
oasis in the sky blending nature and culture. The moment guests step into the hotel’s Chinese-style garden, they will find
unparalleled enrichment and a quietly confident stay.

Guestrooms

The hotel’s 195 spacious guestrooms and suites, are designed to create an Asian-inspired sanctuary where guests will feel as if
they are ‘floating on a cloud.’ Located on floors 36 to 44, the corridors leading to each guestroom are lined in cloud-patterned
carpeting with accommodations ranging from 516 square feet to 3,229 square feet (48 square meters to 299 square meters).
Upon entering each guestroom, guests can find floor-to-ceiling windows framing the spectacular sky-high views. In soothing
shades of grey, taupe and ochre, the rooms also incorporate subtle contemporary Chinese detailing, ranging from the artwork to
the lantern-style pendant lighting to the minibar resembling a modern Chinese cabinet.

In the marble-lined bathroom, the Asian influence continues in the twin vanity stand inspired by traditional Chinese architecture.
Bathrooms also feature a deep soaking tub, spa-inspired rain shower, and premium toiletries custom-created for Park Hyatt
Shenzhen by cult New York perfumer Le Labo, renowned for its fresh, handmade fragrances.

Drinking and Dining 

Park Hyatt Shenzhen will launch a unique collection of bars and restaurants to showcase its outstanding cuisine accompanied
by unrivaled views of the Shenzhen skyline. Flanking an entire side of Level 33, Living Room is a residential-style venue
streaming natural light, stunning views and a sense of intimate comfort and timeless elegance, where guests can congregate for
afternoon tea or evening drinks.

Also on Level 33 is Garden Pavilion, specializing in classic and authentic Cantonese cuisine as well as Sichuan and Jiangnan
specialties. Comprising a series of pavilions immersed in greenery, the décor creates an extraordinary setting akin to outdoor
dining. The botanical theme continues in the restaurant’s four private dining suites, each with its own lounge and powder room,
where wallcoverings depict bucolic scenes of mountains, trees and wildlife.

Opening late August, The Glasshouse on Level 47 has a contemporary alfresco-dining feel with natural light flooding in from
the glass ceiling and wraparound windows, and an abundance of outdoor-inspired whitewashed brick, decking and paving. It is
a contemporary restaurant and bar offering a wide range of beverages and casually elegant European cuisine with a Chinese
sensibility.

Located on Level 48, The Attic will also open in late August, serving as a penthouse bar that continues with a botanical theme
and foliage above a large marble counter bar.

Events

With more than 16,000 square feet (1,500 square meters) of refined residential-style event space blessed with natural light,
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generous pre-function areas and breathtaking views of the city, Park Hyatt Shenzhen aspires to be the city’s premier location for
inspiring and sophisticated social events. Gatherings at Park Hyatt Shenzhen are defined by creativity and imagination,
personalized planning, unparalleled atmosphere, unique decor, customized menus, and above all, a commitment to quality and
mastery of details.

Wellness 

Opening late August, The Spa is a tranquil, elegant space with floor-to-ceiling brass detailing that emphasizes the high ceilings
of the space. The Spa offers a menu of healing treatments, exclusively curated for Park Hyatt Shenzhen that incorporate the
latest spa products, techniques and technologies. For complete relaxation, there is an 80 foot (25 meter) indoor lap pool and the
latest fitness facilities.

“We are incredibly excited to see the opening of Park Hyatt Shenzhen in this dynamic Chinese metropolis and deliver a
personalized stay to guests,” said General Manager Peter Hildebrand. “This incredible building by KPF with stunning interiors
by Yabu Pushelberg is a dream environment for us. With the understated quality of our guestrooms, immersive culinary
experiences and sophisticated event spaces--complemented by the highest standard of service--we are confident that our
guests will experience a level of unparalleled hospitality in the city.”

Special Offer

To provide World of Hyatt members even more ways to be rewarded, World of Hyatt is offering members the opportunity to
earn 500 Bonus Points for qualifying nights at Park Hyatt Shenzhen from September 1 to November 30, 2019, part of World of
Hyatt’s new hotel member offer. Additional participating hotels and their offer stay periods can be found at
https://world.hyatt.com/content/gp/en/offers/new-hotels.html. No registration is required and members can earn on top of other
offers.

Terms & Conditions

Offer valid for 500 Bonus Points for each qualifying night stayed by World of Hyatt members in good standing during a hotel’s
offer period at participating hotels and resorts.  Offer valid at participating hotels and resorts for stays with a checkout date
during each hotel’s offer period.  For each hotel’s offer period, visit worldofhyatt.com/newhotelbonus.  To be eligible for this offer
you must be a World of Hyatt member in good standing at time of reservation and stay, stay at a participating hotel with a
checkout date during that hotel’s offer period, provide your World of Hyatt membership number at time of check-in, and either
pay an Eligible Rate or redeem a free night award.  An “Eligible Rate” and “Ineligible Rate” are defined in the World of Hyatt
Terms and Conditions (located at worldofhyatt.com/terms).  Only one point bonus may be earned per member, per stay,
regardless of the number of rooms booked.  Only the room occupied by the member will count toward this offer.  Two or more
consecutive nights at the same hotel will be deemed one stay.  All points awarded under this offer are Bonus Points.  This offer
is subject to the complete terms and conditions of the World of Hyatt program.  Please allow 3-4 weeks after travel is completed
for World of Hyatt Bonus Points to be credited to your Account.  To join World of Hyatt, visit worldofhyatt.com.  Qualifying nights
will automatically be tracked when you provide your World of Hyatt membership number at check-in.  A limited number of rooms
are allocated to this offer; reservations subject to availability. Offer not valid with groups, conventions, other promotional offers,
tour packages or special rate programs. Promotional blackout periods may apply due to seasonal periods or special events, and
normal arrival/departure restrictions apply. Hyatt reserves the right to alter or withdraw this offer at any time without notice.  The
trademarks Hyatt®, World of Hyatt® and related marks are trademarks of Hyatt Corporation or its affiliates. © 2019 Hyatt
Corporation. All rights reserved.

For additional information, visit worldofhyatt.com/newhotelbonus.

The term “Hyatt” is used in this release for convenience to refer to Hyatt Hotels Corporation and / or one or more of its affiliates.

For further information:

About Park Hyatt

Park Hyatt hotels provide discerning, global travelers with a refined home-away-from-home. Guests of Park Hyatt hotels receive
quietly confident and personalized service in an enriching environment. Located in several of the world's premier destinations,
each Park Hyatt hotel is custom designed to combine sophistication with understated luxury. Park Hyatt hotels feature well-
appointed guestrooms, world-renowned artwork and design, rare and immersive culinary experiences, and signature restaurants
featuring award-winning chefs. There are currently 40 Park Hyatt hotels in the following locations: Abu Dhabi, Bangkok, Beaver
Creek, Beijing, Buenos Aires, Busan, Canberra, Changbaishan, Carlsbad, Chennai, Chicago, Dubai, Guangzhou, Hamburg,
Hangzhou, Hyderabad, Istanbul, Jeddah, Maldives, Mallorca, Melbourne, Mendoza, Milan, Moscow, New York, Ningbo, Paris,
Saigon, Sanya, Seoul, Shanghai, Siem Reap, St. Kitts, Sydney, Tokyo, Toronto (under renovation), Vienna, Washington, D.C.,
Zanzibar, and Zurich. For more information, please visit parkhyatt.com. Follow @ParkHyatt on Facebook, Twitter and Instagram,
and tag photos with #LuxuryIsPersonal.

About Hyatt Hotels Corporation

https://world.hyatt.com/content/gp/en/offers/new-hotels.html
http://www.parkhyatt.com/
https://www.facebook.com/ParkHyatt/?hc_ref=SEARCH&fref=nf
https://twitter.com/parkhyatt?lang=en
https://www.instagram.com/parkhyatt/?hl=en


https://stage.mediaroom.com/hyatt2/news-releases?item=123876

Hyatt Hotels Corporation, headquartered in Chicago, is a leading global hospitality company with a portfolio of 19 premier
brands. As of June 30, 2019, the Company's portfolio included more than 875 properties in over 60 countries across six
continents. The Company's purpose to care for people so they can be their best informs its business decisions and growth
strategy and is intended to attract and retain top colleagues, build relationships with guests and create value for shareholders.
The Company's subsidiaries develop, own, operate, manage, franchise, license or provide services to hotels, resorts, branded
residences, vacation ownership properties, and fitness and spa locations, including under the Park Hyatt®, Miraval®, Grand
Hyatt®, Alila®, Andaz®, The Unbound Collection by Hyatt®, Destination®, Hyatt Regency®, Hyatt®, Hyatt Ziva™, Hyatt
Zilara™, Thompson Hotels®, Hyatt Centric®, Hyatt House®, Hyatt Place®, Joie de Vivre®, tommie™, Hyatt Residence
Club® and Exhale® brand names, and operates the World of Hyatt® loyalty program that provides distinct benefits and
exclusive experiences to its valued members. For more information, please visit www.hyatt.com.
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