Hyatt Newsroom

CHICAGO (July 9, 2018) —Hyatt Hotels Corporation (NYSE: H) today announced that Hyatt has selected Julia Vander Ploeg
as senior vice president, global head of digital. Vander Ploeg will report to Mark Vondrasek, global chief commercial officer.

“Julia is a dynamic and reputable leader in the digital space and will play a critical part in helping re-imagine Hyatt’s digital
capabilities and increase the frequency and depth of engagement with our guests,” Vondrasek said. “Her proven track record of
creating high-quality digital experiences across all touchpoints, particularly mobile, makes her an ideal fit for the role and will
advance our ability to build meaningful, direct guest relationships.”

As senior vice president and global head of digital, Vander Ploeg will be responsible for setting digital strategy and enhancing
Hyatt’s digital capabilities, managing revenue from digital channels and ensuring Hyatt continues to advance the guest
experience by providing seamless digital interactions throughout the Hyatt ecosystem.

“I am thrilled to be joining the team at such an important time in Hyatt’s digital evolution,” said Vander Ploeg. “I look forward to
collaborating with my colleagues across the organization to create and deliver digital experiences throughout the travel journey
that enhance relationships with our guests. By accelerating digital platforms and channels, we will grow the value of Hyatt
brands.”

Most recently, Vander Ploeg served as vice president of digital and business transformation for Volvo where she was
responsible for establishing a transformative digital strategy for Volvo Cars. Prior to that, she helped McDonald's implement its
first strategic, internal digital function and has also previously held leadership roles at Ticketmaster, United Airlines and the
Chicago Tribune. Vander Ploeg earned her bachelor’s degree from Michigan State University and holds a master’s degree in
business administration from the Kellogg School of Management at Northwestern University.

The term “Hyatt” is used in this release for convenience to refer to Hyatt Hotels Corporation and/or one or more of its affiliates.
For further information:
About Hyatt Hotels Corporation

Hyatt Hotels Corporation, headquartered in Chicago, is a leading global hospitality company with a portfolio of 14 premier
brands. As of March 31, 2018, the Company's portfolio included more than 700 properties in more than 50 countries across six
continents. The Company's purpose to care for people so they can be their best informs its business decisions and growth
strategy and is intended to attract and retain top colleagues, build relationships with guests and create value for shareholders.
The Company's subsidiaries develop, own, operate, manage, franchise, license or provide services to hotels, resorts, branded

residences, vacation ownership properties, and fitness and spa locations, including under the Park Hyatt®, Miraval®, Grand
Hyatt®, Hyatt Regency®, Hyatl®, Andaz®, Hyatt Centric®, The Unbound Collection by Hyatt®, Hyatt Place®, Hyatt
House®, Hyatt Ziva™, Hyatt Zilara™, Hyatt Residence Club® and exhale® brand names. For more information, please
visit www.hyatt.com.
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