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World of Hyatt reaches more than 60 million members, growing at a rate
of nearly 30% annually since 2017
CHICAGO, IL (November 5, 2025) – Hyatt Hotels Corporation (the “Company”) (NYSE: H) today announced an expanded
agreement with Chase (NYSE: JPM), building on the successful collaboration between Hyatt and Chase that rewards World of
Hyatt cardmembers for stays across Hyatt’s global portfolio.

World of Hyatt remains the fastest-growing loyalty program in the global hospitality industry with more than 60 million members,
growing at a rate of nearly 30% annually since 2017. Through its continued emphasis on member choice and recognition, World
of Hyatt is one of the most valuable hospitality loyalty programs, with more than 40% more members per hotel compared to the
next closest competitor. The result is highly engaged members who spend more, stay more, and book through direct channels
more frequently than non-members.

“Our expanded agreement with Chase marks an exciting next chapter in how we grow, reward, and engage with our most loyal
travelers,” said Mark Vondrasek, Chief Commercial Officer, Hyatt. “By deepening our collaboration, we’re creating more ways
for Chase cardmembers to experience Hyatt’s global portfolio and for World of Hyatt members to be recognized beyond their
stays – driving meaningful value for our guests, our owners, and our brands.”

Hyatt expects a significant increase in economics following the expanded agreement with Chase, driven by the expanded
collaboration, the continued growth of World of Hyatt membership, the strength of Hyatt's global portfolio of premium brands
serving travelers with high disposable incomes, and Hyatt’s robust hotel room pipeline in sought-after destinations. The
expanded collaboration is expected to drive additional stays to Hyatt properties from other Chase cardmembers via Chase
Travel and Chase Ultimate Rewards. World of Hyatt Explorist status will be added as a benefit for top spending Chase Sapphire
Reserve and Sapphire Reserve for Business cardmembers beginning in the middle of 2026. Hyatt will also continue to increase
the number of luxury and premium brands, such as Park Hyatt and Alila, participating in The Edit by Chase Travel.

“We are proud to deepen our over 15-year relationship with Hyatt, expanding our collaboration across not only co-brand, but
also our branded cards and Chase Travel,” said Allison Beer, Chief Executive Officer of Card & Connected Commerce, Chase.
“The participation from Hyatt in our luxury hotel program, The Edit, and offering loyalty status to Sapphire Reserve
cardmembers allows us to deliver even greater value and flexibility to our mutual customers when they stay at world-class Hyatt
properties."

The impact to adjusted EBITDA recognized by Hyatt related to the economics of the credit card programs and similar third-
party relationships is expected to be approximately $50 million in 2025 and more than double to approximately $105 million in
2027, with anticipated continued growth in future years. Hyatt will receive upfront pre-tax cash totaling $47 million in the fourth
quarter of 2025, which will be recognized within franchise and other fees over the life of the agreement. Additional financial
details can be referenced at the end of this press release.

World of Hyatt credit cards provide cardmembers with more opportunities to earn and redeem at nearly 1,500 hotels and all-
inclusive properties in the Hyatt portfolio and over 1,200 Mr & Mrs Smith properties around the world. World of Hyatt stands
apart from other hospitality loyalty programs with clear, reliable value – offering cardmembers exceptional redemption benefits
including a fixed award chart and choice in milestone rewards.

Additionally, Hyatt plans to expand its card portfolio as Hyatt and Chase continue to grow their relationship, building on the
success of its current co-branded credit cards – the World of Hyatt Credit Card and the World of Hyatt Business Credit Card.
The World of Hyatt credit card portfolio has experienced incredible growth with over 30% increase in card spend and over 25%
increase in total cardmembers over the last two years. World of Hyatt cardmember benefits include:

 

World of Hyatt Credit Card & Business Card:

Up to 9 total points per $1 spent at Hyatt hotels (4 Bonus Points per $1 spent on qualifying purchases, plus 5 Base Points
per eligible $1 spent for being a World of Hyatt member)
2 Bonus Points per $1 spent on fitness club and gym memberships
1 Bonus Point per $1 spent on all other purchases
Complimentary World of Hyatt Discoverist status

World of Hyatt Credit Card

2 Bonus Points per $1 spent on local transit and commuting, dining, airline tickets purchased directly from the airlines
1 free night award each year after your cardmember anniversary at any Category 1-4 Hyatt hotel worldwide and a second
free night after you spend $15,000 on purchases in a calendar year



World of Hyatt Business Card

2 Bonus Points per $1 spent in your top three categories each quarter. Eligible categories are dining, shipping, airline
tickets when purchased directly with the airline, local transit & commuting, social media & search engine advertising, car
rental agencies, gas stations, internet, cable & phone services
Earn up to $100 in Hyatt credits each anniversary year. Spend $50 or more at any Hyatt property and earn $50 statement
credits up to two times each anniversary year

 

To learn more about the World of Hyatt credit cards, please visit: https://world.hyatt.com/content/gp/en/rewards/hyatt-credit-
card.html.

The term “Hyatt” is used in this release for convenience to refer to Hyatt Hotels Corporation and/or one or more of its affiliates.

 

About Hyatt Hotels Corporation

Hyatt Hotels Corporation, headquartered in Chicago, is a leading global hospitality company guided by its purpose – to care for
people so they can be their best. As of June 30, 2025, the Company’s portfolio included more than 1,450 hotels and all-inclusive
properties in 80 countries across six continents. The Company’s offering includes brands in the Luxury Portfolio, including Park
Hyatt®, Alila®, Miraval®, Impression by Secrets, and The Unbound Collection by Hyatt®; the Lifestyle Portfolio,
including Andaz®, Thompson Hotels®, The Standard®, Dream® Hotels, The StandardX, Breathless Resorts &
Spas®, JdV by Hyatt®, Bunkhouse® Hotels, and Me and All Hotels; the Inclusive Collection, including Zoëtry® Wellness &
Spa Resorts, Hyatt Ziva®, Hyatt Zilara®, Secrets® Resorts & Spas, Dreams® Resorts & Spas, Hyatt Vivid® Hotels &
Resorts, Sunscape® Resorts & Spas, Alua Hotels & Resorts®, and Bahia Principe Hotels & Resorts; the Classics
Portfolio, including Grand Hyatt®, Hyatt Regency®, Destination by Hyatt®, Hyatt Centric®, Hyatt Vacation Club®,
and Hyatt®; and the Essentials Portfolio, including Caption by Hyatt®, Unscripted by Hyatt, Hyatt Place®, Hyatt
House®, Hyatt Studios®, Hyatt Select, and UrCove. Subsidiaries of the Company operate the World of Hyatt® loyalty
program, ALG Vacations®, Mr & Mrs Smith, Unlimited Vacation Club®, Amstar® DMC destination management services, and
Trisept Solutions® technology services. For more information, please visit www.hyatt.com.

 

About World of Hyatt

World of Hyatt is Hyatt’s award-winning guest loyalty program uniting participating locations in Hyatt’s Luxury Portfolio, including
Park Hyatt®, Alila®, Miraval®, Impression by Secrets, and The Unbound Collection by Hyatt®; the Lifestyle Portfolio, including
Andaz®, Thompson Hotels®, The Standard®, Dream® Hotels, The StandardX, Breathless Resorts & Spas®, JdV by Hyatt®,
Bunkhouse® Hotels, and Me and All Hotels; the Inclusive Collection, including Zoëtry® Wellness & Spa Resorts, Hyatt Ziva®,
Hyatt Zilara®, Secrets® Resorts & Spas, Dreams® Resorts & Spas, Hyatt Vivid Hotels & Resorts, Sunscape® Resorts & Spas,
and Alua Hotels & Resorts®; the Classics Portfolio, including Grand Hyatt®, Hyatt Regency®, Destination by Hyatt®, Hyatt
Centric®, Hyatt Vacation Club®, and Hyatt®; and the Essentials Portfolio, including Caption by Hyatt®, Hyatt Place®, Hyatt
House®, Hyatt Studios, and UrCove. Members who book directly through Hyatt channels can enjoy personalized care and
access to distinct benefits including Guest of Honor, confirmed suite upgrades at time of booking, diverse wellbeing offerings,
digital key, and exclusive member rates. World of Hyatt offers a variety of ways to earn and redeem points for hotel stays, dining
and spa services, wellbeing focused experiences through the FIND platform; as well as the benefits of Hyatt’s strategic loyalty
collaboration with American Airlines AAdvantage®. Travelers can enroll for free at hyatt.com, download the World of Hyatt app
for android and IOS devices and connect with World of Hyatt on Facebook, Instagram, TikTok and X.

 

Forward-Looking Statements

Forward-Looking Statements in this press release, which are not historical facts, are forward-looking statements within the
meaning of the Private Securities Litigation Reform Act of 1995.  These statements include statements about the Company's
anticipated benefits from its expanded collaboration with Chase, planned credit card portfolio expansion, expected Adjusted
EBITDA growth related to the economics of the credit card programs and other third-party relationships, plans, strategies, and
financial performance, and prospective or future events and involve known and unknown risks that are difficult to predict.  As a
result, our actual results, performance or achievements may differ materially from those expressed or implied by these forward-
looking statements. In some cases, you can identify forward-looking statements by the use of words such as “may,” “could,”
“expect,” “intend,” “plan,” “seek,” “anticipate,” “believe,” “estimate,” “predict,” “potential,” “continue,” “likely,” “will,” “would” and
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variations of these terms and similar expressions, or the negative of these terms or similar expressions. Such forward-looking
statements are necessarily based upon estimates and assumptions that, while considered reasonable by us and our
management, are inherently uncertain. Factors that may cause actual results to differ materially from current expectations
include, but are not limited to: the effects that the announcement or pendency of the planned disposition of Playa’s owned real
estate may have on us, the occurrence of any event, change or other circumstance that could give rise to the termination of the
share purchase agreement for the disposition; the effects that any termination of the share purchase agreement for the
disposition may have on us or our business; failure to successfully complete the planned disposition of Playa’s owned real
estate; legal proceedings that may be instituted related to the planned disposition; significant and unexpected costs, charges or
expenses related to the planned disposition of Playa’s owned real estate; inability to obtain regulatory or governmental
approvals in connection with the planned disposition of Playa’s owned real estate or to obtain such approvals on satisfactory
conditions, general economic uncertainty in key global markets and a worsening of global economic conditions or low levels of
economic growth; the rate and pace of economic recovery following economic downturns; global supply chain constraints and
interruptions, rising costs of construction-related labor and materials, and increases in costs due to inflation or other factors that
may not be fully offset by increases in revenues in our business; risks affecting the luxury, resort, and all-inclusive lodging
segments; levels of spending in business, leisure, and group segments, as well as consumer confidence; declines in occupancy
and average daily rate; limited visibility with respect to future bookings; loss of key personnel; domestic and international
political and geopolitical conditions, including political or civil unrest or changes in trade policy; the impact of global tariff policies
or regulations; hostilities, or fear of hostilities, including future terrorist attacks, that affect travel; travel-related accidents; natural
or man-made disasters, weather and climate-related events, such as hurricanes, earthquakes, tsunamis, tornadoes, droughts,
floods, wildfires, oil spills, nuclear incidents, and global outbreaks of pandemics or contagious diseases, or fear of such
outbreaks; our ability to successfully achieve specified levels of operating profits at hotels that have performance tests or
guarantees in favor of our third-party owners; the impact of hotel renovations and redevelopments; risks associated with our
capital allocation plans, share repurchase program, and dividend payments, including a reduction in, or elimination or
suspension of, repurchase activity or dividend payments; the seasonal and cyclical nature of the real estate and hospitality
businesses; changes in distribution arrangements, such as through internet travel intermediaries; changes in the tastes and
preferences of our customers; relationships with colleagues and labor unions and changes in labor laws; the financial condition
of, and our relationships with, third-party owners, franchisees, and hospitality venture partners; the possible inability of third-
party owners, franchisees, or development partners to access the capital necessary to fund current operations or implement our
plans for growth; risks associated with potential acquisitions and dispositions and our ability to successfully integrate completed
acquisitions with existing operations or realize anticipated synergies; failure to successfully complete proposed transactions,
including the failure to satisfy closing conditions or obtain required approvals; our ability to successfully complete dispositions of
certain of our owned real estate assets within targeted timeframes and at expected values; our ability to maintain effective
internal control over financial reporting and disclosure controls and procedures; declines in the value of our real estate assets;
unforeseen terminations of our management and hotel services agreements or franchise agreements; changes in federal, state,
local, or foreign tax law; increases in interest rates, wages, and other operating costs; foreign exchange rate fluctuations or
currency restructurings; risks associated with the introduction of new brand concepts, including lack of acceptance of new
brands or innovation; general volatility of the capital markets and our ability to access such markets; changes in the competitive
environment in our industry, industry consolidation, and the markets where we operate; our ability to successfully grow the
World of Hyatt loyalty program and manage the Unlimited Vacation Club paid membership program; cyber incidents and
information technology failures; outcomes of legal or administrative proceedings; and violations of regulations or laws related to
our franchising business and licensing businesses and our international operations; and other risks discussed in the Company’s
filings with the U.S. Securities and Exchange Commission (“SEC”), including our annual report on Form 10-K and our Quarterly
Reports on Form 10-Q, which filings are available from the SEC. These factors are not necessarily all of the important factors
that could cause our actual results, performance or achievements to differ materially from those expressed in or implied by any
of our forward-looking statements.  We caution you not to place undue reliance on any forward-looking statements, which are
made only as of the date of this press release. We undertake no obligation to update publicly any of these forward-looking
statements to reflect actual results, new information or future events, changes in assumptions or changes in other factors
affecting forward-looking statements, except to the extent required by applicable law. If we update one or more forward-looking
statements, no inference should be drawn that we will make additional updates with respect to those or other forward-looking
statements.

 

Estimated Financial Impact

Recognized by Hyatt related to the economics of the credit card programs and similar third-party relationships
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(in millions)

 FY25 Outlook FY26 Estimate FY27 Estimate
Franchise and other fees  $                   100  $                     90  $                   105
Other revenues1  $                     45  $                      -   $                      -  
Other direct costs1  $                   (90)  $                      -   $                      -  
Adjusted G&A expenses1  $                     (5)  $                      -   $                      -  
Impact to Adjusted EBITDA2  $                     50  $                     90  $                   105

 

1As of the effective date of the amendment, the credit card programs are now part of our World of Hyatt loyalty program and as
a result, amounts previously recognized within other revenues, other direct costs, and Adjusted G&A expenses, along with
expected future benefits related to the expansion of the programs, will be recognized within revenues for reimbursed costs and
reimbursed costs on our condensed consolidated statements of income (loss). License fee revenues will continue to be
recognized within franchise and other fees within gross fees.

2Represents Adjusted EBITDA recognized by Hyatt related to the economics of the credit card programs and similar third-party
relationships. The Company has not included a reconciliation of net income (loss) to Adjusted EBITDA related to the credit card
programs as the adjustments are either not applicable or items that the Company cannot forecast with sufficient accuracy and
without unreasonable efforts.  For a reconciliation of consolidated net income attributable to Hyatt Hotels Corporation to
Adjusted EBITDA, please refer to the “Financials” section of the Company’s Investor Relations website.

The Company's estimates are based on a number of assumptions that are subject to change and many of which are outside the
control of the Company. If actual results vary from these assumptions, the Company's expectations may change. There can be
no assurance that Hyatt will achieve these results.

 

Investor Contacts:

Adam Rohman, adam.rohman@hyatt.com

Ryan Nuckols, ryan.nuckols@hyatt.com

 

Media Contact:

Steve Snart, steve.snart@hyatt.com
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