Hyatt Newsroom

The mountainside resort will complement the diverse collection of
Destination by Hyatt hotels through immersive year-round guest
experiences amidst breathtaking landscapes.

CHICAGO (October 15, 2024) — Hyatt Hotels Corporation (NYSE:H) welcomes Cheyenne Mountain Resort to the Destination
by Hyatt brand, extending even more true-to-place experiences in new destinations for guests and World of Hyatt members.
Nestled among the scenic wonders of the Rocky Mountains with 316 guestrooms and suites, Cheyenne Mountain Resort invites
adventurers, nature enthusiasts, relaxation seekers and business travelers alike to connect to the destination with immersive
outdoor experiences and local touches.

Located a short drive from both the central downtown and Colorado Springs Airport, Cheyenne Mountain Resort embodies the
Destination by Hyatt brand ethos, offering travelers the opportunity to enjoy the local culture and Colorado-inspired
accommodations which refresh the spirit and uplift the senses. As an inviting gateway to the best of Colorado Springs, the
resort provides a dynamic mix of adventure and authentic connections for travelers coming from near and far.

“Cheyenne Mountain Resort perfectly embodies the Destination by Hyatt portfolio, inviting guests to enjoy the natural beauty
and adventure-filled stays Colorado Springs offers through a local lens,” said Katie Johnson, Vice President, Global Brand
Leader for Hyatt’s Independent Collection brands. “The addition of this unique hotel reflects Hyatt's commitment to expanding
the Destination by Hyatt brand presence in meaningful ways with distinct hotels that celebrate the unique essence of their
locations.”

An Unforgettable Gateway to Experience a Deep Sense of Place

Surrounded by picturesque views of the Rocky Mountains and overlooking a tranquil 35-acre lake, Cheyenne Mountain Resort
serves as an ideal basecamp for exploration. Guests can dive into countless year-round activities, including hiking trails leading
to panoramic views of Pikes Peak, serene lakeside moments where they can dive into a new book or build sandcastles at the
lakefront beach. The resort’s proximity to activities such as kayaking through Curr Reservoir and visiting Garden of the Gods, a
world-renowned natural landmark, ensures that each stay is a one-of-a-kind and enriching journey.

“We are excited to join the Destination by Hyatt brand to introduce our hotel’s elevated guest experience to those who have
come to know and trust Hyatt hotels with their stays — whether traveling with family to explore a new destination or for team-
building experiences among colleagues,” said Jess Johnson, Director of Sales and Marketing, Cheyenne Mountain Resort. “The
resort blends personalized service with memorable experiences — all authentically rooted in the local atmosphere, making it a
perfect getaway to reconnect with self and those who matter the most.”

The resort is comprised of 100,000 square-feet of indoor and outdoor space featuring 316 well-appointed guestrooms and
suites, designed for warm and welcoming comfort, with many accommodations offering private balconies with stunning views of
the mountains or the lake. There are five swimming pools onsite as well as access to 16 tennis courts, eight pickleball courts
and an 18-hole Pete Dye-designed golf course. The resort's commitment to wellbeing and outdoor recreation is further
enhanced by its state-of-the-art, 9,000-square-foot fitness center offering complimentary fitness and aquatics classes, plus
outdoor courts for beach volleyball and basketball. Guests can unwind at the Alluvia Spa and Wellness Retreat with a range of
rejuvenating treatments, including soothing aromatherapy massages, energy-balancing sessions and refreshing facials,
designed to restore both the body and mind.

Distinct Event Spaces & Tastes for Any Occasion

Cheyenne Mountain Resort offers an exceptional setting for events and corporate meetings, featuring 40,000 square-feet of
versatile meeting space. With 38 meeting rooms, including scenic outdoor venues like the Cheyenne Courtyard and Grand
Rivers Terrace, the resort accommodates everything from intimate boardroom meetings to large events of up to 600 attendees.

Led by Executive Chef James Wilson, a Le Cordon Bleu-trained chef dedicated to using fresh, locally sourced ingredients,
various onsite dining experiences are available. Guests can start their day with breakfast at Mountain View Restaurant,
featuring stunning panoramic views of the surrounding landscape. For a laid-back evening, Elevations Lounge offers craft
cocktails, local brews and shareable plates in a cozy setting — perfect for unwinding after a day of exploring the great outdoors
or conquering business meetings. Whether dining indoors or al fresco, every meal promises a taste of Colorado Spring’s rich
flavors and welcoming spirit.

To learn more information about Cheyenne Mountain Resort or to book a reservation, please visithttps://www.hyatt.com/en-
US/hotel/colorado/cheyenne-mountain-resort/cosdh and to learn more about the Destination by Hyatt brand, please visit

https://www.hyatt.com/brands/destination-by-hyatt.

The term “Hyatt” is used in this release for convenience to refer to Hyatt Hotels Corporation and/or one or more of its affiliates.
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For further information:

About Hyatt Hotels Corporation

Hyatt Hotels Corporation, headquartered in Chicago, is a leading global hospitality company guided by its purpose — to care for
people so they can be their best. As of June 30, 2024, the Company's portfolio included more than 1,350 hotels and all-inclusive

properties in 78 countries across six continents. The Company's offering includes brands in the Timeless Collection, including
Park Hyatt®, Grand Hyatt®, Hyatt Regency®, Hyatt®, Hyatt Vacation Club®, Hyatt Place®, Hyatt House®, Hyatt Studios,
and UrCove; the Boundless Collection, including Miraval®, Alila®, Andaz®, Thompson Hotels®, Dream® Hotels, Hyatt
Centric®, and Caption by Hyatt®; the Independent Collection, including The Unbound Collection by Hyatt® Destination by
Hyatt®, and JdV by Hyati®, and the Inclusive Collection, including Impression by Secrets, Hyatt Ziva®, Hyatt Zilara®,
Zoétry® Wellness & Spa Resorts, Secrets® Resorts & Spas, Breathless Resorts & Spas®, Dreams® Resorts & Spas,

Hyatt Vivid Hotels & Resorts, Alua Hotels & Resorts®, and Sunscape® Resorts & Spas. Subsidiaries of the Company
operate the World of Hyatt® loyalty program, ALG Vacations®, Mr & Mrs Smith™, Unlimited Vacation Club®, Amstar DMC
destination management services, and Trisept Solutions® technology services. For more information, please visit

www.hyatt.com.

About Destination by Hyatt

The Destination by Hyatt brand is a diverse collection of independent hotels, resorts and residences that are individual at heart
yet connected by a commitment to embody the true spirit of each location. Ranging from upper-upscale to luxury, each property
is purposefully crafted to be a place of immersive discoveries, authentic design, and warm and welcoming service. As an
honored host, each Destination by Hyatt location connects guests to both people and place—offering a sense of belonging that
invites all to make our destination yours. For more information, visitdestinationbyhyatt.com. Follow the Destination by Hyatt
brand on Instagram: @destinationhotels, Twitter: @Destination, and Facebook: Destination Hotels.
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