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From neon lights to live music nights, World of Hyatt members can now
earn and redeem points at participating Bunkhouse Hotels and revel in
one-of-a-kind experiences

CHICAGO (August 11, 2025) Hyatt Hotels Corporation (NYSE: H) today announced that World of Hyatt members can now
earn and redeem World of Hyatt loyalty points at participating Bunkhouse Hotels. Renowned for its distinctive portfolio of hotels
in Texas and beyond, Bunkhouse Hotels are celebrated for their sense of place and meticulous attention to detail with regard to
design, music, and community-driven events. While each property has its own unique character, these shared values cross
through all Bunkhouse Hotels, brought to life by live music, poolside bar-b-ques, retail offerings that spotlight local makers and
artisans, and much more.

This milestone follows the integration of The Standard and The StandardX brands into the World of Hyatt portfolio in May.
Further advancing Hyatt’s position as an industry leader in lifestyle hospitality, the addition of the Bunkhouse Hotels brand offers
World of Hyatt members access to extremely special experiences in sought after destinations from Texas to Mexico.

“Bunkhouse Hotels are nothing short of beloved in the communities they serve,” said Amar Lalvani, President & Creative
Director of Hyatt’s Lifestyle Portfolio. “We are excited to introduce these one-of-a-kind properties to our World of Hyatt members
who | am positive will fall in love with them just as we have.”

World of Hyatt is making four exclusive, limited-time FIND Experiences available via auctions. These experiences showcase
Bunkhouse Hotels’ soulful spirit immersing them in the culture and creativity that lies at the heart of each property.

o Lone Star Luxury at Hotel Saint Augustine| Experience a sampling of Houston’s finest, beginning with a three-night
stay in a luxe Atelier Suite at Hotel Saint Augustine, which opened in January and is nestled quietly amongst the trees in
Houston’s Montrose neighborhood. This package for two includes an exclusive curator-led tour of the hotel-adjacent Menil
Collection, a custom cowboy boot design experience at Republic Boot Co., plus an indulgent four-course meal at Perseid,
personally curated by acclaimed chef, Aaron Bludorn. While at the hotel, enjoy $250 in dining credit, $250 in retail credit,
two signature robes to take home, plus 100,000 AAdvantage® bonus miles to use toward your flights. Learn more here.

o Vinyl & BBQ in the Heart of Texas| Dive deep into the soul of Austin, Texas with an unforgettable four-night getaway.
Enjoy accommodation at either Hotel Saint Cecilia, a quiet oasis off the famed South Congress, or Carpenter Hotel, just
steps away from Zilker Park and Barton Springs pool. During your stay, indulge your senses in a private listening session
—complete with cocktails and bites—at one of the country’s most celebrated vinyl bars, Equipment Room. Then go behind
the smoke with Chef Ali Clem for a pit tour, chef-curated spread, and an uncensored BBQ chat at the Michelin Starred
BBQ restaurant, La Barbecue. $500 in hotel food and beverage credit, $250 in hotel retail credit, plus two signature robes
to take home for keeps and round out the experience with 100,000 AAdvantage® bonus miles to use toward your flights.
Learn more here.

o Buenas Noches, a Hotel San Fernando Takeover| Experience Mexico City like never before with an exclusive two-night
takeover for you and up to 23 of your closest friends at the intimate, Michelin Key hotel—Hotel San Fernando—located in
the city’s charming Condesa neighborhood. During your stay, you and your guests will enjoy a private rooftop cocktail
class highlighting traditional Mexican spirits with one of the hotel’s skilled bartenders from Lounge Fernando, as well as a
rooftop brunch complete with Mexican delicacies, pan dulce, and a mimosa bar before setting out to explore the city.
Learn more here.

o A Baja Awakening at Hotel San Cristobal| Awaken the senses with a transformative three-night escape to Baja’s jewel
—Hotel San Cristébal—located on a serene beachfront in Todos Santos. This thoughtfully curated experience for two
includes a stay in an oceanfront king room with a private plunge pool, private yoga class overlooking the Pacific, private
sound bath experience, rejuvenating massages, and an unforgettable private boat adventure to the neighboring Espiritu
Island. While on property, enjoy a private beachfront bonfire with a three-course dinner, an evening meal in the garden
with local wine pairings, plus two signature robes for keeps, $250 in retail credit, and $250 toward food and beverage.
Private transportation to and from SJD airport, and 100,000 American Airlines AAdvantage® bonus miles are also
included. Learn more here.

“We're excited to offer World of Hyatt members a true taste of what Bunkhouse Hotels are all about through these limited-time
FIND experiences,” said Laurie Blair, senior vice president, global marketing, Hyatt. “From a complete takeover of Hotel San
Fernando in Mexico City to diving into Austin’s music and BBQ scene, these opportunities epitomize the endless possibilities to

Be More in the World of Hyatt.”
Wish You Were Here: Eclectic Stays for Locals and Travelers

Bunkhouse Hotels offer more than just a good night’s sleep and a great cup of coffee. A passion for design, tireless attention to
detail, and commitment to creating authentic cultural experiences have earned each hotel a unique place in the hearts and
minds of locals and those who visit. From luxurious stays at Hotel San Cristébal and the secluded, rock ‘n’ roll haven,Hotel
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Saint Cecilia, to the laid-back charm of Austin icons likeHotel San José and Austin Motel, alongside the recently openedHotel
Saint Augustine — recognized as one of the best new hotels in the world by Esquire, Travel + Leisure, and Southern Living —
World of Hyatt members now have even more options for unique, community-inspired travel.

Following the most recent addition of Hotel Saint Augustine, a second Bunkhouse Hotel in Houston, Hotel Daphne, is set to
debut in late 2025. It will also join World of Hyatt at a later date. Jo’s Coffee, an Austin icon, which recently expanded outside of
Austin for the first time with the opening of Jo’s Houston, will continue its expansion with a new Austin location opening near
University of Texas’ campus this fall.

Local Stays; Rewards in Our World

Bunkhouse Hotels are joining World of Hyatt in phases, participating in all World of Hyatt program benefits. Starting now,
members can earn and redeem points at participating Bunkhouse Hotels, including:

o Houston, Texas |Hotel Saint Augustine (Category 6)

o Austin, Texas | Hotel Saint Cecilia (Category 7); Hotel San José (Category 5); Austin Motel (Category 5); Carpenter Hotel
(Category 5)

Todos Santos, Mexico | Hotel San Cristobal (Category 7)

Mexico City, Mexico | Hotel San Fernando (Category 4)

Stay Tuned | Hotel Magdalena (Austin, Texas); Hotel Havana (San Antonio, Texas); Hotel Daphne (Houston, TX)

Boutique stays meet exclusive benefits. World of Hyatt members can enjoy earning and redeeming at participating Bunkhouse
Hotels with all the program benefits they know and love. World of Hyatt members:

« Earn 5 Base Points per eligible $1 USD at participating Bunkhouse Hotels.

o 4 Bonus Points per eligible $1 USD spent on the World of Hyatt Credit Card at participating Bunkhouse Hotels, The
Standard and The StandardX hotels. Learn more

o Earn credit toward earning elite tier status and Milestone Rewards with every qualifying stay

« Unlock new perks through award chart participation and on-property elite benefits

» Explore three new brands including participating The Standard, The StandardX and Bunkhouse Hotels that count
towards unlocking a Brand Explorer award, which requires an eligible stay at five unique brands

For more information on World of Hyatt and Bunkhouse Hotels, visitworld.hyatt.com. For a complete list of participating hotels,
including when each property began (or will begin) participating in the World of Hyatt, visit

https://world.hyatt.com/content/gp/en/landing/bunkhouse.html.
The term “Hyatt” is used in this release to refer to Hyatt Hotels Corporation and/or one or more of its affiliates.

For further information:

About World of Hyatt

World of Hyatt is Hyatt's award-winning guest loyalty program uniting participating locations in Hyatt's Luxury Portfolio, including
Park Hyatt®, Alila®, Miraval®, Impression by Secrets, and The Unbound Collection by Hyatt®; the Lifestyle Portfolio, including
Andaz®, Thompson Hotels®, The Standard®, Dream® Hotels, The StandardX, Breathless Resorts & Spas®, JdV by Hyatt®,
Bunkhouse® Hotels, and me and all hotels; the Inclusive Portfolio, including Zoétry® Wellness & Spa Resorts, Hyatt Ziva®,
Hyatt Zilara®, Secrets® Resorts & Spas, Dreams® Resorts & Spas, Hyatt Vivid Hotels & Resorts, Sunscape® Resorts & Spas,
and Alua Hotels & Resorts®; the Classics Portfolio, including Grand Hyatt®, Hyatt Regency®, Destination by Hyatt®, Hyatt
Centric®, Hyatt Vacation Club®, and Hyatt®; and the Essentials Portfolio, including Caption by Hyatt®, Hyatt Place®, Hyatt
House®, Hyatt Studios, and UrCove. Members who book directly through Hyatt channels can enjoy personalized care and
access to distinct benefits including Guest of Honor, confirmed suite upgrades at time of booking, diverse wellbeing offerings,
digital key, and exclusive member rates. With 56 million members and counting, World of Hyatt offers a variety of ways to earn
and redeem points for hotel stays, dining and spa services, wellbeing focused experiences through the FIND platform; as well
as the benefits of Hyatt’s strategic loyalty collaboration with American Airlines AAdvantage®. Travelers can enroll for free

at hyatt.com, download the World of Hyatt app for android and 10S devices and connect with World of Hyatt

on Facebook, Instagram, TikTok and Twitter.

About Bunkhouse Hotels

Bunkhouse Hotels was founded on the pillars of design, music, and community. With a reputation for building memorable
experiences, Bunkhouse Hotels emanated from Austin, Texas and now have a presence found well beyond including Hotel San
José, Hotel Saint Cecilia, Austin Motel, Jo's Coffee, Hotel Magdalena with Summer on Music Lane and Equipment Room, and
the Carpenter Hotel with Carpenters Hall and Carpenter Coffee Bar in Austin; Hotel Havana in San Antonio;Hotel San Cristébal
with Benno and Cosecha in Todos Santos, Mexico;Phoenix Hotel in San Francisco, California; andHotel San Fernando with
Lounge Fernando in Mexico City. The brand is expanding across the U.S. and Mexico, including its first Houston projectsHotel
Saint Augustine with Perseid, which recently opened in the Montrose neighborhood, andHotel Daphne opening in the Heights
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neighborhood in 2025. The Bunkhouse Hotels brand is now part of Hyatt’s lifestyle group and World of Hyatt.
BunkhouseHotels.com @bunkhousehotels

American Airlines reserves the right to change the AAdvantagc@ program and its terms and conditions at any time with or
without notice, and to end the AAdvantage® program with six months’ notice. Any such changes may affect your ability to use

AAdvantage® Rewards and Benefits that you have already accumulated. American Airlines is not responsible for products or
services offered by other participating companies. All third-party provider terms and conditions apply. For more information on

miles and Loyalty Points, visit www.aa.com/loyaltypoints. For complete details about the AAdvantage@ program, visit

aa.com/aadvantage. For the AAdvantage@ terms and conditions, visit AAdvantage terms and conditions — AAdvantage program
— American Airlines.

American Airlines, AAdvantage®, the Flight Symbol logo and the Tail Design are marks of American Airlines, Inc
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