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“ At the center of one of

North America’s most

visited attractions, Hyatt

Regency Niagara Falls

Fallsview gives World of

Hyatt members and guests

the opportunity to take in

unobstructed views of a

natural wonder,” said Katie

Johnson, Vice President of

Global Brand Strategy,

Classics Portfolio, Hyatt.

“We’re excited to welcome

this property to the Classics

portfolio to give our

members opportunities to

explore the beauty of the

Niagara region.

Hotel marks second Hyatt Regency branded hotel in Ontario and first
Hyatt Classics hotel in the Niagara Falls area
CHICAGO (April 1, 2026): Today, Hyatt Hotels Corporation (NYSE: H) introduces Hyatt
Regency Niagara Falls Fallsview to World of Hyatt as the latest addition to the Classics
Portfolio. As the first Hyatt hotel in Niagara Falls and the closest Canadian hotel to the
Falls, guests and World of Hyatt members can experience welcoming service alongside the best
views of the natural wonder, with newly renovated rooms and suites available. Beyond leisure
travel, the hotel is also a premier destination for meetings, conferences, and milestone
gatherings, offering an inspiring setting where business events, celebrations, and unforgettable
guest experiences come together. Hyatt Regency Niagara Falls Fallsview will contribute to
Hyatt’s continued brand growth in Canada and strengthen Niagara Falls’ presence as a world-
class destination.  

“At the center of one of North America’s most visited attractions, Hyatt Regency Niagara Falls
Fallsview gives World of Hyatt members and guests the opportunity to take in unobstructed
views of a natural wonder,” said Katie Johnson, Vice President of Global Brand Strategy,
Classics Portfolio, Hyatt. “We’re excited to welcome this property to the Classics portfolio to give
our members opportunities to explore the beauty of the Niagara region.”

Situated on top the Canadian Horseshoe Falls, the hotel combines contemporary design and
thoughtful service with panoramic views of one of the world’s most recognized natural
landmarks. Guests will be able to stay in the heart of the Fallsview district and steps from dining,
entertainment, and casino attractions, the upscale retreat offers convenient access to the city’s
most sought after experiences. Just a short drive from Toronto and Buffalo, N.Y. and within easy
reach of major highways and border crossings, the property delivers a seamless stay for leisure
travelers and groups alike.   

The hotel has 42 floors and 611 new premium-designed rooms and suites which offer a
refreshed and modernized guest experience featuring contemporary furnishings and
lighting. Each room offers spacious accommodations and sweeping views of Niagara Falls or the
vibrant city skyline. Many rooms overlook the iconic Horseshoe and American Falls, allowing guests to visually take in the mist
rising from the water and the nightly illumination that lights up the Falls after sunset. Guests can also enjoy a large flat-screen
television, Nespresso machine, beverage station, mini fridge, and thoughtfully selected in-room amenities designed for comfort
and convenience. Suites provide additional space with separate living and sleeping areas, along with elevated amenities for an
enhanced stay experience.  

“Niagara Falls is one of the premier tourist destinations in the world,” said Anthony Menechella, Fallsview Group Vice President.
“With the introduction of Hyatt Regency Niagara Falls Fallsview, we represent the best that this destination has to offer in terms
of hospitality, tourism, and elevated experiences.”

Hyatt Regency Niagara Falls Fallsview provides guests with a variety of hotel features, including an indoor pool, fitness centre,
laundry facilities, and over 20,000 square feet of on-site meeting and banquet space, including a business centre and concierge
services. With the capacity to host events of varying sizes, the property offers a versatile setting supported
by contemporary amenities and dedicated service, making it an ideal destination for organizations and groups seeking a
memorable backdrop for meetings and special occasions. 

Hyatt Regency Niagara Falls Fallsview offers several dining experiences that complement Niagara Falls’ renowned
entertainment scene, including the lively atmosphere of STK Steakhouse Fallsview and the family-friendly environment at TGI
Fridays.  

For more information on Hyatt Regency Niagara Falls Fallsview or to make a reservation, please visit the hotel’s website and to
learn more about the Hyatt Regency brand and its hotel experiences, visit https://www.hyatt.com/hyatt-regency.   

The term “Hyatt” is used in this release for convenience to refer to Hyatt Hotels Corporation and/or one or more of its affiliates.
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For further information:

About Hyatt Regency

The Hyatt Regency brand is a global collection of hotels and resorts found in more than 245 locations in over 50 countries

https://www.hyatt.com/loyalty/en-US
https://www.hyatt.com/hyatt-regency/en-US/ca101-hyatt-regency-niagara-falls-fallsview
https://www.stkniagarafalls.com/?gad_source=1&gad_campaignid=23240657232&gbraid=0AAAAAq5DNm4nDr43oivcozWKxiwDr2qz_&gclid=Cj0KCQiAqeDMBhDcARIsAJEbU9TeAt0MV2pQMSt4vkLNtNtPjTJ1QIMhFk7Pzvhjcdl06RxkkbAf-LsaAo2tEALw_wcB
https://www.tgifniagara.com/
https://www.hyatt.com/hyatt-regency/en-US/ca101-hyatt-regency-niagara-falls-fallsview
https://www.hyatt.com/hyatt-regency/en-US


https://stage.mediaroom.com/hyatt2/1April2026HyattRegencyNiagaraFallsFallsview

around the world. The depth and breadth of this diverse portfolio, from expansive resorts to urban city centers, is a testament to
the brand’s evolutionary spirit. For more than 50 years, the Hyatt Regency brand has championed fresh perspectives and
enriching experiences, while its forward-thinking philosophy provides guests with inviting spaces that bring people together and
foster a spirit of community. As a hospitality original, Hyatt Regency hotels and resorts are founded on openness—our
colleagues consistently serve with open minds and open hearts to deliver unforgettable celebrations, effortless relaxation and
notable culinary experiences alongside expert meetings and technology-enabled collaboration. The brand prides itself on an
everlasting reputation for insightful care—one that welcomes all people across all countries and cultures, generation after
generation. For more information, please visit hyattregency.com. Follow @HyattRegency on Facebook, and Instagram, and tag
photos with #HyattRegency.   

About Hyatt Hotels Corporation

Hyatt Hotels Corporation, headquartered in Chicago, is a leading global hospitality company guided by its purpose – to care for
people so they can be their best. As of December 31, 2025, the Company's portfolio included more than 1,500 hotels and all-
inclusive properties in 83 countries across six continents. The Company's offering includes brands in the Luxury Portfolio,
including Park Hyatt®, Alila®, Miraval®, Impression by Secrets, and The Unbound Collection by Hyatt®; the Lifestyle
Portfolio, including Andaz®, Thompson Hotels®, The Standard®, Dream® Hotels, The StandardX®, Breathless Resorts &
Spas®, JdV by Hyatt®, Bunkhouse® Hotels, and Me and All Hotels; the Inclusive Collection, including Zoëtry® Wellness &
Spa Resorts, Hyatt Ziva®, Hyatt Zilara®, Secrets® Resorts & Spas, Dreams® Resorts & Spas, Hyatt Vivid® Hotels &
Resorts, Bahia Principle Hotels & Resorts, Alua Hotels & Resorts®, and Sunscape® Resorts & Spas; the Classics
Portfolio, including Grand Hyatt®, Hyatt Regency®, Destination by Hyatt®, Hyatt Centric®, Hyatt Vacation Club®,
and Hyatt®; and the Essentials Portfolio, including Caption by Hyatt®, Unscripted by Hyatt, Hyatt Place®, Hyatt
House®, Hyatt Studios®, Hyatt Select, and UrCove. Subsidiaries of the Company operate the World of Hyatt® loyalty
program, ALG Vacations®, Mr & Mrs Smith, Unlimited Vacation Club®, Amstar® DMC destination management services, and
Trisept Solutions® technology services. For more information, please visit www.hyatt.com. 

About Fallsview Group

Fallsview Group is Canada's leading privately owned hospitality group, delivering exceptional experiences across its iconic
properties and world-class service. Whether it is savoring exceptional cuisine at STK Steakhouse or taking in the breathtaking
views from Hyatt Regency, every property is united by one promise: exceptional value, heartfelt hospitality, and experiences that
linger long after checkout. For over thirty-five years, we have been a cornerstone of Niagara's hospitality scene. Today, we
proudly operate eight hotels, over a dozen restaurants and bars, gift shops, a luxury tour company, and the crown jewel of
Niagara's golf scene, Peninsula Lakes, all powered by over 3,000 dedicated team members. Our people do not just provide
service, they create magic, delivering warmth and excellence at every turn.   
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