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SinglePlatform Survey: Nearly Half of Local Businesses
Never Update their Online Listings

Small Businesses Missing a Critical Opportunity to Get Found By Consumers When and Where They are Searching

WALTHAM, Mass.--BUSINESS WIRE)--In a new survey from SinglePlatform, a division of Constant Contact®, Inc. (NASDAQ:
CTCT), 49 percent of local businesses admitted having never updated their online listings, whether that’s on a search engine,
review site, or mobile app (tweet this). With consumers relying more on not just online listings, but rich online listings, small
businesses are missing a critical opportunity to bring new customers in the door by offering accurate listings with the information
consumers want and need to make a purchase decision — menus, products, or services.

The continued explosion of new websites and mobile apps coupled with the growth of smartphone use has dramatically
changed the way consumers search. Interestingly, the new data suggests that this disconnect is not a problem of focus or
knowledge. In fact, local businesses realize that they can no longer rely on printed directories, local advertising, or foot traffic to
attract new customers, and 85% believe it is important to be seen on major search sites and apps, like Google, Yahoo,
TripAdvisor, Yelp, and Yellow Pages (tweet this).

The fact remains that the number one concern for small businesses is attracting new customers; a recent Constant

Contact Small Business Pulse Survey found that 76 percent of small businesses report attracting new customers as the number
one thing keeping them up at night. The SinglePlatform survey found that small businesses believe that search sites, like search
engines, review sites, and mobile apps, can help them address this challenge with 78 percent reporting that new customers will
find their business through such sites (tweet this).

“Consumers are using the internet as a discovery engine and the opportunity for a local business to be found by their next great
customer continues to grow,” said Wiley Cerilli, vice president and general manager of SinglePlatform from Constant Contact. “It
is important for small businesses to list their products, services, and menus across the sites that consumers use to make their
purchasing decisions. Equally important in today’s mobile world is making sure your online content like websites and digital
storefronts can be viewed on mobile devices. As smartphone adoption continues to rise, being a mobile-friendly business is
becoming a necessity.”

The survey of more than 350 small businesses also uncovered the following key trends:

84 percent of small businesses believe that having a website that can easily be viewed on a mobile device is important
to their business (tweet this)

» Only 25 percent of small businesses know how to create a mobile optimized web sitdtweet this)

» 62 percent of small businesses think it is important to be seen on major mobile apps(tweet this)

« 85 percent of small businesses believe that in the future more people will be looking for their business on mobile
sites (tweet this)

» Only 23 percent of small businesses have a good sense of how listings drive traffic to their businesgtweet this)

« 50 percent of small businesses have seen listings for their business that are not accurate(tweet this)

« 70 percent of small businesses say they don’t have the time to manage listings on all of the sites that consumers

use (tweet this)

“We know that small businesses are both time- and resource-starved, limiting their ability to update listings on every major site
and app,” said Cerilli. “The good news is that it doesn’t have to be a time consuming task. We aim to provide small businesses
with a single place to update their business information like restaurant menus, services, products, and pricing, and then deliver
that content across the same sites that consumers use to make decisions on-the-go.”

SinglePlatform has relationships with more than 100 publishers, including the top three business directory sites, the top three
ratings and reviews sites, and dozens of other sites and apps that reach more than 200 million consumers per month. In 2012
alone, SinglePlatform’s digital storefronts had more than 100 million consumer views from across their publisher network.

To download an eBook on this survey data, please visit:http://info.singleplatform.com/ebook1-download.

About Constant Contact®, Inc.


http://www.businesswire.com/
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%253A%252F%252Fwww.singleplatform.com&esheet=50552857&lan=en-US&anchor=SinglePlatform&index=1&md5=381697435bd118b0d998bde9032b4541
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%253A%252F%252Fwww.constantcontact.com&esheet=50552857&lan=en-US&anchor=Constant+Contact%25C2%25AE%252C+Inc.&index=2&md5=23d4080a369413dc55cb7b038491c7fd
http://cts.businesswire.com/ct/CT?id=smartlink&url=https%253A%252F%252Ftwitter.com%252Fintent%252Ftweet%253Ftext%253D49%252525%252Bof%252B%252523SmBiz%252Badmitted%252Bhaving%252Bnever%252Bupdated%252Btheir%252Bonline%252Blistings%252Bhttp%253A%252F%252Fow.ly%252FhgBb1%252Bvia%252B%2540SinglePlatform%252B%252523stat&esheet=50552857&lan=en-US&anchor=tweet+this&index=3&md5=989eeaf163d733d5ecec673384e5f831
http://cts.businesswire.com/ct/CT?id=smartlink&url=https%253A%252F%252Ftwitter.com%252Fintent%252Ftweet%253Ftext%253D85%252525%252Bbelieve%252Bit%252Bis%252Bimportant%252Bto%252Bbe%252Bseen%252Bon%252Bmajor%252Bsearch%252Bsites%252Band%252Bapps%252Bhttp%253A%252F%252Fow.ly%252FhgBb1%252Bvia%252B%2540SinglePlatform%252B%252523stat&esheet=50552857&lan=en-US&anchor=%2528tweet+this%2529&index=4&md5=0f19ff4c011b56311058ca30940d6093
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%253A%252F%252Fnews.constantcontact.com%252Fsites%252Fconstantcontact.newshq.businesswire.com%252Ffiles%252Fresearch%252Ffile%252FSmall_Business_Pulse_Preliminary_Results.pdf&esheet=50552857&lan=en-US&anchor=Small+Business+Pulse+Survey&index=5&md5=6192271ad58d979bfa4ea5115c82be0b
http://cts.businesswire.com/ct/CT?id=smartlink&url=https%253A%252F%252Ftwitter.com%252Fintent%252Ftweet%253Ftext%253D78%252525%252Bof%252B%252523SmBiz%252Bbelieve%252Bthat%252Bnew%252Bcustomers%252Bwill%252Bfind%252Btheir%252Bbusiness%252Bthrough%252Bsearch%252Bsites%252Bhttp%253A%252F%252Fow.ly%252FhgBb1%252Bvia%252B%2540SinglePlatform%252B%252523stat&esheet=50552857&lan=en-US&anchor=%2528tweet+this%2529&index=6&md5=665eadc68b260340ffaca9c0fbe42809
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%253A%252F%252Ftwitter.com%252Fwileycerilli&esheet=50552857&lan=en-US&anchor=Wiley+Cerilli&index=7&md5=9dbcbe0d79fe2019e41c5ff19d06d4ec
http://cts.businesswire.com/ct/CT?id=smartlink&url=https%253A%252F%252Ftwitter.com%252Fintent%252Ftweet%253Ftext%253D84%252525%252Bof%252B%252523SmBiz%252Bbelieve%252Bthat%252Bhaving%252Ba%252Bwebsite%252Bthat%252Bcan%252Bbe%252Bviewed%252Bon%252Ba%252B%252523mobile%252Bdevice%252Bis%252Bimportant%252Bhttp%253A%252F%252Fow.ly%252FhgBb1%252Bvia%252B%2540SinglePlatform&esheet=50552857&lan=en-US&anchor=%2528tweet+this%2529&index=8&md5=8a9bed4ff172eacb72e5448e2032b280
http://cts.businesswire.com/ct/CT?id=smartlink&url=https%253A%252F%252Ftwitter.com%252Fintent%252Ftweet%253Ftext%253DOnly%252B25%252525%252Bof%252B%252523SmBiz%252Bknow%252Bhow%252Bto%252Bcreate%252Ba%252B%252523mobile%252Boptimized%252Bweb%252Bsite%252Bhttp%253A%252F%252Fow.ly%252FhgBb1%252Bvia%252B%2540SinglePlatform%252B%252523stat&esheet=50552857&lan=en-US&anchor=%2528tweet+this%2529&index=9&md5=b4911e03265383199ca7860c2d130c50
http://cts.businesswire.com/ct/CT?id=smartlink&url=https%253A%252F%252Ftwitter.com%252Fintent%252Ftweet%253Ftext%253D62%252525%252Bof%252B%252523SmBiz%252Bthink%252Bit%252Bis%252Bimportant%252Bto%252Bbe%252Bseen%252Bon%252Bmajor%252B%252523mobile%252Bapps%252Bhttp%253A%252F%252Fow.ly%252FhgBb1%252Bvia%252B%2540SinglePlatform&esheet=50552857&lan=en-US&anchor=%2528tweet+this%2529&index=10&md5=3ec04aa480237cea75c4b715ad30f2f3
http://cts.businesswire.com/ct/CT?id=smartlink&url=https%253A%252F%252Ftwitter.com%252Fintent%252Ftweet%253Ftext%253D85%252525%252Bof%252B%252523SmBiz%252Bbelieve%252Bin%252Bthe%252Bfuture%252Bmore%252Bpeople%252Bwill%252Bbe%252Blooking%252Bfor%252Btheir%252Bbusiness%252Bon%252B%252523mobile%252Bhttp%253A%252F%252Fow.ly%252FhgBb1%252Bvia%252B%2540SinglePlatform&esheet=50552857&lan=en-US&anchor=%2528tweet+this%2529&index=11&md5=5dfe0db34044437fc0f07ce1026b4427
http://cts.businesswire.com/ct/CT?id=smartlink&url=https%253A%252F%252Ftwitter.com%252Fintent%252Ftweet%253Ftext%253DOnly%252B23%252525%252Bof%252B%252523SmBiz%252Bhave%252Ba%252Bgood%252Bsense%252Bof%252Bhow%252Blistings%252Bdrive%252Btraffic%252Bto%252Btheir%252Bbusiness%253A%252Bhttp%253A%252F%252Fow.ly%252FhgBb1%252Bvia%252B%2540SinglePlatform%252B%252523stat&esheet=50552857&lan=en-US&anchor=%2528tweet+this%2529&index=12&md5=ace6f8540c1c8e7e4688a2c1db0a9e83
http://cts.businesswire.com/ct/CT?id=smartlink&url=https%253A%252F%252Ftwitter.com%252Fintent%252Ftweet%253Ftext%253D50%252525%252Bof%252B%252523SmBiz%252Bhave%252Bseen%252Blistings%252Bfor%252Btheir%252Bbusiness%252Bthat%252Bare%252Bnot%252Baccurate%252Bhttp%253A%252F%252Fow.ly%252FhgBb1%252Bvia%252B%2540SinglePlatform%252B%252523stat&esheet=50552857&lan=en-US&anchor=%2528tweet+this%2529&index=13&md5=3165741bfe17da35d5b9b0179abe3d94
http://cts.businesswire.com/ct/CT?id=smartlink&url=https%253A%252F%252Ftwitter.com%252Fintent%252Ftweet%253Ftext%253D70%252525%252Bof%252B%252523SmBiz%252Bsay%252Bthey%252Bdo%252Bnot%252Bhave%252Btime%252Bto%252Bmanage%252Blistings%252Bon%252Bsites%252Bthat%252Bconsumers%252Buse%252Bhttp%253A%252F%252Fow.ly%252FhgBb1%252Bvia%252B%2540SinglePlatform&esheet=50552857&lan=en-US&anchor=%2528tweet+this%2529&index=14&md5=495b9413505aa024ef8377244a896892
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%253A%252F%252Finfo.singleplatform.com%252Febook1-download&esheet=50552857&lan=en-US&anchor=http%253A%252F%252Finfo.singleplatform.com%252Febook1-download&index=15&md5=9489b3cbb590576f187c267b03e2f9aa

Constant Contact wrote the book on Engagement Marketing™ — the new marketing success formula that helps small
organizations create and grow customer relationships in today’s socially connected world. More than half a million small
businesses, nonprofits and associations worldwide use the company’s online marketing tools to generate new customers,
repeat business, and referrals through email marketing, social media marketing, event marketing, local deals, digital storefronts,
and online surveys. Only Constant Contact offers the proven combination of affordable tools and free KnowHow®, including
local seminars, personal coaching and award-winning product support. The company further supports small organizations
through its extensive network of consultants/resellers, technology providers, franchises and national associations.

Constant Contact and the Constant Contact Logo are registered trademarks of Constant Contact, Inc. All Constant Contact
product names and other brand names mentioned herein are trademarks or registered trademarks of Constant Contact, Inc. All
other company and product names may be trademarks or service marks of their respective owners.
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